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GUIDING MERCHANTS THROUGH INCREASED CHARGEBACKS IN UNCERTAIN TIMES

POLLS
HAVE YOU TRIED ANY OF THE STRATEGIES JUST MENTIONED AND IF SO, WHICH ONE DO YOU FEEL HAS WORKED BEST FOR YOUR SITUATION?

Offer an incentive to curtail cancellations 12.6%
Relax and communicate policy changes 27.4%

Clearly communicate impacts to delivery 20.7%
of items/services '

Using an alert service 5.9%

Working with your financial partner 10.4%

WHEN BUSINESS CONDITIONS RETURN TO NORMAL, WHAT AREAS ARE YOU MOST LOOKING FORWARD TO ADDRESS/SOLVE WITHIN YOUR ORGANISATION?

Robotic Process Automation - instituting

; 22%
more automation to reduce manual processes

Machine Learning - using advanced techniques
to identify patterns and behaviours

Improving Customer Experience - better identify
repeat customers and offer them premium services 38.1%

Reducing Outsort Rates - continual improvement to

reduce manual intervention 12.7%
Consortium Data - leverage community based 5
data to improve insight and decision making 4.2% e
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